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Channel 4 and the
o Paralympics

TookOoverOrightsOforOdthedParalympicsifo
2012

PreviouslyOheldObyOBBCO(highlightsOonly
)

- VeryldifferentOapproach



1. Unprecedented
exposure

Tomorrow Evening's TV Schedule
Rio 2016 Paralympic Games

8.35pm Track Cycling - Women's C1-3 Individual Pursvit, Final
Megan Giglia

' 920pm Track Cycling- Women's C5 Individual Pursvit, Final
Sarah Storey

9.40pm Swimming-Men's S8 400m Freestyle, Final
Ollie Hynd & Josef Craig

9.40pm Track Cycling - Men's B Tandem Pursuit, Final
Steve Bate & Adam Duggleby

9.50pm Swimming-Women's S8 400m Freestyle, Final
Stephanie Millward

@C4Paralympics



2. A 'no holds barred’ approach to
disability
(showsdlge stumps)




3. Developing disabled talent (on and




4. Integrating




5. Re-positioning para-athletes as
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The Hollywood Treatment

If0youlhavelObeenOinOsomelterribledacc
identOd

orOsomellterribleOwarOzonelandlyou’ve
OgotO

scarringll...[Othis is not a tea party, let’s see
it.0

ActuallyOmostOpeopleOwillOdObeOableltoOd
eall

withOtheOrealityOofCthat,OparticularlyDifCly
ouldoO

somethingOthat’sOneverbeenOdonelbef
orel...O0

it’sOgivingOitOtheOHollywood treatment and
giving it attitude and a sexiness thatisn’t(]
normallyOassociatedOwithOthatOsideOofOli

fell
(seniorEIexecutive,EIourEIemphBLLD

Bournemouth

University



“Channel 4 has a remit which is set out in law and Channel 4’s
job is to challenge the status quo, to give a voice to people
who don’t always get heard, to take risks, to inspire change
and obviously we do that commercially and that’s the difference
between us and the BBC. We have to fund that so we have
programmes that are very commercial ... but the Paralympics in
a way thisis the best example of us doing something that is
entertaining but also makes a broader bigger point about

society...”

...”because that’s what Channel 4 is here to do, its part of our

DNA” [Senior Executive]
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A bold new marketing strategy for
2012...

“2012 was about kind of placing the sport as an equal to the Olympics framing it
and showing it in a way that had never been shown before. So making the marketing
feel like something that Nike would do for other sports... spend lots of money, lots of
posters, lots of TV ads, this is a big deal, shoot it with a gritty style and all of
that. But the ingredient that obviously made it different and we confronted head on the
stories of the athletes ...that was controversial and quite a lot of people disagreed but

our view was for people to connect to it....

“...Paralympic sport is unique in that it has this unique set of stories about people...
you had to shake things up and be quite confrontational and be quite in your face

but authentic” [Executive producer]



ThelsuperhumansOwasOall
newl]

brand.OButObrandOassociati
onsO

werellsoughtOafterldinOorder
Ltold

leveragellthelsocialdmeanin
gsO

B1 Intinity. Increaibie nroadpana speeds,
fructimes f wior than the UK average.

Believe in yourself.
We are supporting the
Paralympic spirit.

allianz.com/believe

With you from A-Z



...and a superhuman
narrative...

“The idea of athletes being super human emerged , and actually initially the whole
development we had came out of X Men. So X Men is an unusual piece of
mainstream populist entertainment where disabled people are heroes and it’ a
fantastic insight X Men because some impairment produces a strength in
another part of who you are and we wrote some scripts about that and actually
we were talking to a film director who had made one of the X Men films about

making it”






...that paved the way for Rio
2016

“2012 was all about let’s sell a major sporting event and then by the way the outcome of
that will be changing attitudes to disability, with the marketing of 2016 we were like let’s
start with changing attitudes to disability and by the way the outcome of that will be a
successful sports event. Hence why we decided that we wanted to do something in the
marketing that wasn’t just about sport so the advert that we made, the yes | can advert,
didn’t just feature athletes it featured disabled people doing extraordinary things in all
walks of life. That was quite a step change which we never would have been able to do
before 2012. | think it gave us a licence to say there’s a bigger prize here which is about
using the platform of the Paralympics to really make people think differently about the

potential of disabled people in all walks of life...” [Communications manager]






ENGAGEMENT AND IMPACT ——

The vast majority of respondents (85%) believe the Paralympic Games have had a positive impact
< h
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them more confidence in interacting with people with disabilities in everyday life.
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Base: All respondents (n=2,011)
Source: Q10 - To what extent do you agree or disagree with the following (Don’t know responses removed from chart)



FOLLOWING THE PARALYMPIC GAMES

There is a fairly even split between respondents who have or haven't followed the Paralympic games
(51% compared to 46%, respectively).

m FollowedOalot

Y,S O

O FollowedOsome
O

18% @ FollowedOonlyOwhenOsomethi
ngO
significantOisOhappening

B Haven'tOreallyOfollowe
dd

O Don’tOknow/Can’tOsa
y

Base: All respondents (n=2,011) Source: Q11 - Since London 2012, there have been three versions of the Paralympic Games - the Summer
Paralympics in Rio 2016 (Brazil) and the Winter Paralympics in Sochi 2014 (Russia) and PyeongChang 2018 (South Korea). Thinking broadly across
these three events, which of the following statements best describes how you have followed them...




PERCEPTIONS OF PARALYMPIC SPORT

Significantly, only small minorities of respondents agree with any of the statements exploring possible
reasons they may have for not being interested in disability sport. Opinions are more divided on the issue
of the manner in which athletes participating at Paralympics are portrayed in the media.
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Focus

Groups

Audience perceptions of the Paralympic Games

211 members of the public



Insights ()

Viewing the Paralympics as an elite sport event...

“IOthinkOitOoffers,Oit0hasOoffered,dsomethingOdifferentOfromOjustOsportdb
efore,0I0OthinkO

Channeld4’sOcoveragedforOtheOlastOParalympicsOofferedOsportsOasOwell
HasOsomethingO

different,Oso0itO0kindOofO0combinedOtheOtwo,OlessOof, OforOlackOofdaObette
rOword,dald

bk eidlrdDivaite s
oLlit.0PerhapsO

beforedthedLondonOOlympicsOI0probablyOwouldn’tOhaveObeenOsolkee
nOtoOwatchOitO

butOafterOwatchingOthatOIOthoughtOohOtherelisOnoOdifference,dit’sOspo
rt,dand0asOI0

saidtheOChannelO40coverageOwasOexcellent”
“IQjustOfeelOthat,di0thinkOcoverageOnowis. . .youOknow,OI0OthinkOthe y Ot
rydandOportrayl

peopledasOallotdOmorelnormal,ditOisOnotOasOpatronisingOasOitOusedCt
olbe,Oyoul

know...they’rel](C4)0actuallyOeducatingOpeopledaroundOwhatOpeoplelc
anldo’lM

DI IATT

J0eeorttithinkOdisabilityllcomesint



Insights (l1)

Athlete stories as a way tounderstand disability...

“IOthinkOit’'sOveryOusefulOdandOif00thereOareOathletesOthatOareOwillingOtoOp
utOtheirOstoriesO
outOtherelltodeducatelpeoplelthenlthat’sOthelbestOwaylpeopledarellgoi
ngOtoOlearn”
“YouOcanOrelateltoOtheOproblemsOthatltheylhavellikeOforOdayltolday[ta
sks.OSoOlikeOjustO
doingdayltoldaythingsOyoulcanOrelateOOwherelltheyOhavelltodovercome
Osomethingd
thatOyouOdo.OSoMit’sOnotOall0aboutOlikeOrunningd1000metresOorOthrowing
HaOdiscus,OitOcanO
beljustOdayltoldaytasks,dandOthat’sOlikeOpartOofObringingOthatOstory”

“PeoplelarellimmunelitolorOjustldontOchooseltoldknowOwhatOdifferentOdis
abilitiesOarel
outCthere,d0howlsevere,OlikeOthelseverityOoflltheOsameldisabilityOitOcanOr
ange.OSoltwoll
peopledwithOtheOsameldisabilityOcanObelcompletelyOdifferent,dand0i0think
Oyou’reOonly

goingtolgetOthelpopulationOtoOknowlandOeducatelaboutOthatObyOdoing
[theselstories™



Insights (l11)

A platform to progressive social change...

“I'sOdefinitelyldhadOanOimpact. . .butOthingsOjustOmovelforwardOprogressively
LOl0thinkOtheO

ParalympicsOhasOprobablylhelped”

“it'sdmadelmelmuchOmorelwillingOtoltrydandOengagelwithOpeoplediOcome
OinOdailyOlife

withOaOdisabilityOthatOpreviouslyOlOmightOhaveOnot.Ol00nhaveOfoundOoverCth
ellastO60years,0
havingObeenOexposedOtolitOmorelonOtv,OthatOliOwantCtoOtalkOtoOpeopleOdan
dOtryOandO
understandOwhatOtheirdneedsOandOwantsOare,d0notOopposingtanythingOonth
em,ObutOIlfeelO

muchElmoreEIcomfortabIeDenga ingLwithOpeoplelandOseeingUwhatDliOcanOdo
omebodyOhasOthatO[alOdisability]dandOthey’re0notOableOtoOd

Wméﬁﬁ'ﬂﬂ@gg@rﬂforﬂthem”ﬂ |
that’sOexactlyOwhatOtheOParalympicsOshows,Othat’sOexactlyOwhatOtheOadvert

OisOtryingOtod
show,OjustObecauselltheyOweren’tO0bornOabledbodiedtheyOareDOstillOlikeOcom
pletelyOableltol



Insights (1V)

The normalisation of disability on screen...

“It'sOthelawarenessOIOthinkOisn’t0it, justOgettingdmorelpeople,likelly
oungerQ

generationsOthatOareOwatchingOitO[Paralympics]dandOlikeOit’sOjustOma
kingOitOmoreO

common”

“IOhavelnoticedOreportersdonOshowsOlikeOWatchdogOandOTheOOneOSh
ow,disabledO

reporters,OdbutOnotOtalkingdaboutOaOdisabilitydissueObutOnowOtheyOarelt
alkingOaboutO

anythingOandOeverythingOwhichOisOhowOitOshouldObeOandOIOthinkOthat
OhasOhappenedd

sincellthelParalympicsin02012”

“IOthinkOinOtheOlastO50yearsOitOhasOalmostOnormaliseddit,d0myLlgranddau
ghterOhasObeend

broughtOupOwithOitObeingOexcepteddandOjustUonOtvOanddit’s,Oyouldknow,
Opeoplelshould

beljudgedUonOtheirOabilitiesOratherthanOaldisability”



Tensions and Challenges

Tension within disabled communities and wider disability awareness

“AnLintellectuallimpairmentOifthinkOisOnotOmentioneddsolmuch,lthere’s
Onot,Oit’sOnotd

talkedOaboutOsoOlOthinkOthere’sOcertainOdisabilitiesOthatOyouOknowOmor
edabout”

“IOthinkOthatOmoreOdawarenesslshouldObeldonelbecauselmylsisterldhasOcer
ebrallpalsyOandO

itOaffectsCtheOwaylshelOprocessesUinformation,Oifllyoullseelherlyoulwouldn’
tlthinkOsheOhas

aldisability,d0butOshelcan’tOfollowdlong,OlikeOpiecesOofOinformationOkindOofCt
hing.0So,0’'m0O

surelthere’sOpeopledlinOthedParalympicsOthatOactuallyOdoOhavelthatOobutOwe

O I

aé R ss reOgettingbetterTbutDiTthink OwelldiDfeeldasOalnationOwe
ill0probablyd

tryingttoDunderstandOsomeloflthoseldisabilitieswherelit’'sOnotUasOobv
ious”

—0)







Four take-
aways

Remit counts. Regulatory structures enabled C4 to take risks.

2. Athlete backstories were key way of making the audience
care (commercial logic).

3. C4’s broadcasting of the Paralympics has led to progressive
social change.

4. ‘The Hollywood treatment’ for Paralympians was double-
edged.



To see more...

RE-PRESENTING
PARA-SPORT
BODIES:

DISABILT Taous )
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AND _THE »¢
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LEGACY OF THE

Tracking changes in everyday PA R A LY M P IC
experiences of disability and G A M E S

disability sport within the context of
the 2012 London Paralympics.

Dr. Caraline E. M Hodges
Dr. Daniel Jackson

Dr. Richard Scullion

Dr. Shelley Thompson
And Dr. Mike Molesworth

BU University




Thanks for
listening

<3
PASECAL
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Keep up to date with the project at www.pasccal.com@pas
ccalproject

epullen@Bournemouth.ac.uk
jacksond@bournemeouth.ac.ukl




